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Introduction

"Advertising – as a part of cultural environment of Pugachyov."
Currently, advertising plays an important role in a modern life of every person. It is impossible to imagine  television, newspapers, radio, the Internet and even streets without advertising. It  is changing. It becomes brighter, more expressive and emotional.
The purpose of our work is to study its types, language and try to create our own advertising.
In accordance with this goal, the following tasks are:
-to study the history and the role of advertising in a modern society.
-explore the features of the language of advertising and the structure of the advertising texts.

















What is advertising?

Advertising - (from the Latin "approve", "shout out") is information distributed in various ways, addressed to a wide range of people in order to attract attention to the object of advertising. First of all, advertising carries information that is usually presented in a short form, emotionally colored and bringing to the mind of potential buyers the most important facts and information about goods and services.
It is hard to believe, but the origins of advertising preceded the Christian era for many centuries. One of the first known methods of advertising was an open exposure, as a rule, an attractive sign painted on the wall of a building. We see advertising even in early written history documents. During the excavations in the countries of the Mediterranean region, archaeologists found signs indicating various events and proposals.
  The Romans wrote on the walls announcements of gladiatorial battles, and the Phoenicians stained the rocks along the routes of commerce, in every way praising their goods. One of the graffiti on a house in Pompeii described one prominent politician and urged people to cast their vote for him. All these things are the forerunners of modern advertising.
The new era provided advertising activities with the use of television, radio, the Internet, media, newspapers, magazines.
The actual presentation of the message in a medium is referred to as an advertisement, or "ad" or advert for short.







Types of advertisement

Advertising may be categorized in a variety of ways, including by style, target audience, geographic scope, medium, or purpose. For example, in print advertising, classification by style can include display advertising vs. classified advertising . Advertising may be local, national or global. An ad campaign may be directed toward consumers or to businesses. The purpose of an ad may be to raise awareness, or to elicit an immediate sale . 
Television is one of the most advanced channels of transmission of advertising, capable of covering a huge number of people. Currently, of all types of advertising, it has the greatest impact on people because it cannot be ignored.
After analyzing this problem, it was possible to determine the percentage of time per day occupied by advertising on television. During one episode of the film “Always Say Always,” which lasted 2 hours, the advertisement took 30 minutes, which accounted for 25% of the broadcast time. Therefore, if you determine the amount of time that broadcasts advertising per day, it will be approximately 6 hours. It's a lot.
Such a flow of advertising can not affect the person. We managed to note some features of the psychological impact of advertising on TV viewers:
- the ability to attract the attention of readers - the title, viewers - video series;
- impact on the emotions of consumers of advertising;
- the power of influence on actions and decisions (the desire certainly to buy this product);
- unusual, non-standard, novelty presentation of advertising, manifested in the desire to watch ads to the end.
Thus, advertising subconsciously manages the desires and actions of a person; Often advertised product is firmly remembered, and when there is a question about the purchase of a product, that more often we buy exactly what is advertised on TV.
Television often uses advertisements with celebrities who support a product or brand, using their fame to promote a certain product.
The most affordable means of advertising are newspapers and magazines.
  The world of the street, many-sided and colorful, has always been a reflection of its time. Modern advertising is an integral segment of the urban industrial civilization, has a positive effect on urban residents and blends harmoniously into the urban environment and is remembered for a long time. Visual advertising is an active element of the urban environment, which is a reflection of the city’s culture, including its artistic and aesthetic component. 
It is modern advertising that forms the storage space and becomes part of it, creating an unforgettable impression of the advertised product, being a kind of creative artistic work and disguised as actual art, helping to ennoble the streets of the city.
Outdoor advertising, which is a part of cultural environment of the city, is becoming increasingly popular in our town.
At the same time, like any other unit of space, it has a very large internal potential: it can easily disrupt the architectural appearance of a street or even a whole area, and take it to a whole new level.
There are many examples of advertising in the world that are a complement the architectural environment in which it exists and becomes a part of it.
For example, advertising structures on a skyscraper in Times Square in New York.
This building with running lines of stock news on the perimeter, neon billboards and electronic displays has become one of the geographical landmarks and important objects in the life of the city. It is no coincidence that from its roof every year on December 31 at 11:59 pm a crystal ball is lowered in honor of the New Year.
Text and graphic outdoor advertising in our town is placed on permanent or temporary structures installed in an open area, above the roadway, on the external surfaces of street structures and buildings(LIKSAR, AKVAREL, SEMEINIY MAGNIT)
[image: C:\Users\Admin\Desktop\рекламы города\DSCN6714.JPG][image: C:\Users\Admin\Desktop\рекламы города\DSCN6715.JPG]
[image: C:\Users\Admin\Desktop\рекламы города\DSCN6743.JPG][image: C:\Users\Admin\Desktop\рекламы города\DSCN6731.JPG]
A billboard on the Sobornay Square is placed so that the public has enough time to read the advertising text.
[image: C:\Users\Admin\Desktop\рекламы города\DSCN6734.JPG][image: C:\Users\Admin\Desktop\рекламы города\DSCN6738.JPG]
 It’s also popular the Transport Advertising - advertising on the boards of public transport or trucks.
[image: C:\Users\Admin\Desktop\oklejka-taksi-2-min_850x450_dab.jpg][image: C:\Users\Admin\Desktop\1.jpg]
The most popular is RADIO ADVERTISING, which broadcasts information for buyers in the form of radio waves.
 The INTERNET ADVERTISING at its rather low cost covers a potentially endless audience - all users of computers, smartphones, iPhones, and tablets.
 The most effective way to disseminate commercial information is PRINTED ADVERTISING. Modern typography can achieve realistic, colorful, full-color images, working to increase sales and the prestige of the company.
For most campaigns, business cards and product catalogs remain relevant.
Another type that has attracted our attention is advertising on souvenirs (branding) - a type of advertising based on the provision of a consumer audience of souvenirs (gifts) that are tools of image and product advertising.
For example: calendar, T-shirts, mugs, icons.
I want to present my favorite school in all types of advertising, as a part of  cultural environment of our city:
TYPE 1 outdoor advertising presents the best student class of school № 2)
[image: C:\Users\Admin\Desktop\20170805_120914.jpg]

TYPE 2 television TV channel "Saratov 24" showed the opening of the gymnasium of school № 2 (https://www.youtube.com/watch?v=UQx9pYTc1wI)
TYPE 3 advertising in the Internet 
https://yandex.ru/video/search?filmId=2188873187955153828&text=sosh%202%20pugachev&noreask=1&path=wizard
[image: C:\Users\amin\Desktop\468x262.jpg]

TYPE 4 print advertising in the newspaper “Novoe Zavolzhye” (No. 1 of January 10, 2018, article about teachers of secondary school No. 2)
[image: C:\Users\Ирина\Desktop\Статья.jpg][image: C:\Users\Ирина\Desktop\СОШ 1 и 2.jpg]
TYPE 5 Direct advertising is connected with the site of school number 2http://pug-school2.ucoz.ru/
[image: C:\Users\Ирина\Desktop\Безымянный.jpg]
[image: http://pugachev-adm.ru/wp-content/uploads/2018/12/SAM_3711.jpg][image: http://pugachev-adm.ru/wp-content/uploads/2018/12/SAM_3711.jpg](официальный сайт администрации Пугачевского  муниципального района http://pugachev-adm.ru/rossii-vernyie-syinyi.html)
5 декабря на аллее Героев у бюста Виктору Ивановичу Тюрикову, состоялось памятное мероприятие, посвященное Дню Героев Отечества. На мероприятии присутствовали дочь Виктора Ивановича — Ирина Викторовна, внук Роман, учащиеся 6а класса МОУ «СОШ №2 г.Пугачева», представители клуба «Память» мемориального Дома-музея В.И.Чапаева (классный руководитель Чурикова Л. В.). 
TYPE 6 Branding means school emblem on the form of students
[image: D:\Фотографии\107NIKON\DSCN3602.JPG]















The language of advertising
Here are some methods used in persuasive advertising. 
1.Repetition. The simplest kind of advertising. A slogan is repeated so often that we begin to associate a brand name with a particular product or service.
2.Endorsement. A popular personality is used in the advertisement.
3.Emotional appeal. Advertising often appeals to basics such as mother love, manliness, femininity.
4.Scientific authority. Sometimes the advert shows a person in a white coat
telling us about the product. More often it mentions “miracle ingredients” or “scientific testing” to persuade us .
5. “Keeping up with the Joneses.” An appeal to pure snob value. You want to appear to be richer or more successful than your neighbors.
6.Comparison. The advert lists the qualities of a product in direct comparison with rival products.
7.An appeal to fear or anxiety. This type is similar to number 3, but works on
our fears.
8.Association of ideas. This is usually visual. 
9.Information. If a product is a new, it may be enough to show it and explain what it does.
10.Special offers / free gifts. This is a very simple and direct appeal – it’s half
price!
11.Anti-advertising. This is a modern version which appeals to the British sense of humour. It makes fun of the techniques of advertising.
Advertising is about creating images, and this is especially true when advertising food and beverages. What the food looks like is more important than what it tastes like. If companies hope to sell food successfully, they must look appetizing. Milk must look cold, bread must look freshly baked, fruit must look ripe and juicy.
Television advertising of food often uses movement. Apparently, food looks especially appetizing if it moves. Chocolate sauce looks much more delicious when you see it being poured over ice cream than it does just sitting in a jar.
Sound effects – but not background music – also help to sell food : sausages sizzling in a frying pan are mouthwatering. 
The color of food and the color of packaging is also very important. If the color of the food looks wrong, people won’t eat it because they associate food with certain colors. Nobody would normally eat blue bread or drink blue beer. Other unpopular food colors are purple, gray, and in some cases, white.
It's quite well known that the color red inspires impulsive buying. Our eyes are drawn to the color like ducks to water. Just walk into any supermarket and look at the color most often used on products. It's red. The next one is yellow. Both colors tend to raise your blood pressure. They cause excitement, which goes to prove one thing: color affects us.
Blue. Here is theall-timecolor favorite for most folks, especially men. It's a cool color that is extremely versatile inspiring us in so many different directions.
Yellow. Along with red, this color raises our blood pressure a bit and catches our eyes specifically when used against black. Yellow embodies life, joy and offers ahigh-visualimpact. It adds brightness to our lives.
Red. This color is an attention grabber. It is considered the hottest color with the highest impact for attention and action. It has a strong masculine appeal.
Green. This is the symbol of health. Green is often used with health food products, vegetables and even mentholated tobacco products.
Brown. Although considered a masculine color, it does have a strong appeal to women as well. It symbolizes earth, wood, hearth, home, warmth, comfort.
Black. Black is the embodiment of sophistication, usually used for expensive products. It is also a wonderful background color to accentuate other colors, such as yellow, red and orange.
Orange. This is the color of autumn — the edible color, and it evokes strong emotions regarding holidays, home, good things to eat.
Remember to always stay with the same color palette. It helps your identity and is certainly more pleasing to the eye.






















Conclusion

Advertising creation is a necessary and interesting creative activity.
 We offer you, created by us, an advertising poster of the products of the store "Proviant".
[image: C:\Users\Admin\Desktop\Реклама\IMG_20190127_213646_HDR.jpg]
In the store "Proviant" it is always on sale 24 hours a day, has its own production, more than a hundred items. All products are from natural raw materials. Our prices from the manufacturer will pleasantly surprise you!
We hope that this bright, colorful advertising poster will attract your attention and will be interesting for buyers.
After analyzing our study, we concluded that advertising in our city makes it more vivid, beautiful and useful.
In the long term, advertising campaigns help to create an original and unique trademark, brand, that everyone will recognize. Experts are able to use the details, sounds, and colors so that they can impress on people’s memory and subconscious.
 Our research proves that advertising has always been necessary to man. It helps us navigate the world around us, gives artists a place for creative thinking.
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